
HOW TO WRITE BETTER ADS, HOOKS, 
AND DESCRIPTIONS TO  

SELL MORE BOOKS 
  

with Bryan Cohen 



•  It’s the text that appears on your back cover and on your online sales 
pages at Amazon, Apple, Kobo, etc.  

•  It’s approximately 150-300 words  

•  It’s your opportunity to get readers excited about your book 

•  It’s also the best way to turn browsers into buyers  

WHAT IS A BOOK DESCRIPTION? 



HOW DO I CONDENSE MY HUGE 
BOOK INTO 150-300 WORDS?! 

 
LET’S START WITH A FORMULA. 



•  Headline/Hook 

•  Synopsis 

•  Selling Paragraph  

•  Call to Action  

THE BOOK DESCRIPTION FORMULA 



•  Our book is full of plots, characters, settings, tips, etc.  

•  We have a very limited window to get browsers excited 
enough to click the Buy button 

•  But HOW do you condense this 80,000+ word book? 

•  It’s not about condensing, it’s about making a choice 

THE CHALLENGE 



•  Novels tend to have one main conflict, while nonfiction books 
tend to have one main takeaway 

•  If you list out your book’s conflicts or takeaways… 

•  You can choose the most important one that readers of your 
genre would identify with 

•  Then base the start of your book description on the conflict or 
takeaway (instead of the 80,000 words in your book)  

PICK A MAIN CONFLICT OR TAKEAWAY 



•  You could try to list every single plot point or character… 

•  Or you could settle on this conflict: Harry just learned magic 
but the most powerful wizard of all time is out to kill him. 

•  And then create your ad copy based on that: When evil 
awakens, one boy’s magic must save the world… 

EXAMPLE: SUMMARIZING HARRY POTTER 



•  You could try to list every tip or example 

•  Or you could settle on this takeaway: Discover how to declutter 
your house using one simple rule. 

•  And then create your ad copy based on that: Tired of dealing with 
clutter every day of your life? Discover a simple-system that’ll cut 
your tidying time in half.  

•  In short: Start with good material and you’ll end up with much better 
copywriting for your descriptions, ads, and more 

EXAMPLE: THE LIFE-CHANGING MAGIC OF TIDYING UP 



SO, WHO AM I AGAIN? 



•  I was a struggling author, actor, comedian, 
and barista  

•  I tried self-publishing, but I had no idea what I 
was doing 

•  I tried all of the advice, but none of it seemed 
to work 

•  I lived paycheck to paycheck and hoped the 
magical Amazon fairies would save me 

I DIDN’T START OUT THIS WAY 



•  That for the purposes of selling, the words 
outside of my book were just as important as the 
ones on the inside 

•  I honed my skills on thousands of articles and 
hundreds of book descriptions 

•  I ran over 400 Amazon Ads, $25,000+ worth of 
Facebook Ads, and kept my eyes on the 
publishing industry  

EVENTUALLY, I LEARNED… 



•  My books were downloaded 500k+ times, 
my email list grew beyond 30k, and I 
became a USA Today bestselling author 

•  In short, my life changed for good 

•  If I can do it with a few small changes… 

•  You’ll be able to do it too (and probably 
better than I have) 

WHEN I GOT THIS RIGHT 



•  Why a book description is your ticket to better sales and more 
readers 

•  How to effectively write the four parts of your description 

•  How to write short copy that gets readers interested in all your 
future books 

HERE’S WHAT YOU’LL LEARN TODAY 



•  The words on the outside of your book 

•  The words readers use to judge our work before they decide if 
they’re going to buy 

•  The part of book marketing we have the most control over 

WHAT IS COPY/COPYWRITING? 



THE EYES HAVE IT 



•  The cover draws readers to your page (from an ad or a social 
media post)  

•  The title and the reviews keep them there long enough to read 

•  The book description seals the deal!  

•  If they like your description, they’ll buy the book 

•  So we better get our description right!  

COPY IS YOUR CLOSER 



•  A hook/headline is one line that compels your target 
audience to keep reading 

•  It’s the first impression readers get about your book’s 
plot, characters, and content 

•  If they like the line, they’ll probably buy the book (and/or 
join your list) 

YOUR DESCRIPTION STARTS WITH A HOOK 



FROM BREAK-EVEN TO SIX FIGURES 



HOOK, LINE & SINKER 



I’M CONVINCED. SHOW ME HOW! 
 

HERE’S THE FOUR-STEP SYSTEM. 



•  List out your conflicts (or takeaways for your book)  

•  Pick the #1 option that readers of your genre would most identify 
with 

•  The Fault in Our Stars: Two teens are in love, but they’re dying of 
cancer.  

•  Your Best Year Ever: Discover a five-step process for writing New 
Year’s resolutions that stick.  

STEP 1: PICK A CONFLICT/TAKEAWAY 



•  Ignore the book and focus on the conflict or takeaway to 
write your hook/headline 

•  The Fault in Our Stars: Young love. A terminal diagnosis. 
Time is running out… 

•  Your Best Year Ever: Are your New Year’s resolutions 
always out of reach? Discover a five-step process for setting 
and achieving your loftiest goals.  

STEP 2: USE THE CONFLICT TO WRITE YOUR HOOK 



•  Usually, we’d write 15-20 versions of our ad copy… 

•  But for the sake of time, we’ll just do one additional version 

•  The Fault in Our Stars: Dying of cancer is tragic, but it’s worse 
when you’re in love… 

•  Your Best Year Ever: Will this be the year you achieve your 
resolutions? Discover a five-step process to make New Year’s a 
time for goal-setting celebration.  

•  Try to write new versions as wildly different from your first one as 
possible 

STEP 3: REWRITE THE HOOK MULTIPLE WAYS 



•  The best option is the one that makes you excited to read this 
book  

•  Option #1: Young love. A terminal diagnosis. Time is running 
out… 

•  Option #2: Dying of cancer is tragic, but it’s worse when you’re 
in love… 

•  In this case, I’d pick Option #2 because it fits the tone of the 
book and it ends with a stronger word  

STEP 4: PICK THE EMOTIONAL ONE (PART 1) 



•  Option #1: Are your New Year’s resolutions always out of 
reach? Discover a five-step process for setting and achieving 
your loftiest goals.  

•  Option #2: Will this be the year you achieve your resolutions? 
Discover a five-step process to make New Year’s a time for 
goal-setting celebration.  

•  I like Option #1 better because the Question/Problem seems 
like it might be more appealing for target readers 

•  But picking from 15-20 options (and mixing and matching 
them) gives you a better chance of finding a winner 

STEP 4: PICK THE EMOTIONAL ONE (PART 2) 



•  Thriller: A death row escapee. Nuclear launch codes in the 
wrong hands. A retired detective is the world’s only hope. 

•  Sci-Fi: Humanity has escaped Earth. Their second home is in 
the line of fire. One renegade pilot will save or doom us all. 

•  Fantasy: Fairies and humans have always stayed separate. 
Until now. A reckless sprite’s first day on the job could be her 
last. 

MORE HOOKS/HEADLINES (PART 1) 



•  Romance: He just wants to forget. She wouldn’t take help if it 
landed on her. Together, they’ll find out exactly what they were 
missing. 

•  Young Adult: Popularity just turned its back on him. She’s 
never fit in. School never saw them coming… 

•  Memoir: A terrifying diagnosis. An unbreakable bond. An 
unforgettable journey.  

•  Remember, you can use these hooks in your description & as 
your Amazon or Facebook ad copy too! 

MORE HOOKS/HEADLINES (PART 2) 



•  Play up the angle genre readers like the most 

•  It’s usually the romance or the thrills  

BUT WHAT IF IT’S CROSS-GENRE? 



•  Let’s say we show our hook to 1,000 readers 

•  Typical ad copy may get 5% of them to buy, but a better hook may 
convert 7-10% into buyers 

•  That means 20-50 extra sales if we send 1,000 readers 

•  And 200-500 extra sales if we send 10,000 readers 

•  That’s $400-$1,000 worth of extra sales from improving your hook 
(and that’s just on one book, imagine if you have a whole backlist…) 

WHY DO STRONG HOOKS MAKE A DIFFERENCE? 



•  The headline gets the hook in 

•  Now it’s time to reel them in… 

•  With an emotionally-charged synopsis  

YOU’VE GOT THEIR ATTENTION 



•  I’ll just put together a quick summary… 

•  Then throw it up there without double checking it… 

•  And then I’ll be done with it for the next few years  

•  That’s a bad idea, but 90% of the community does that 

•  Book descriptions matter more than you think 

THAT’S EASY 



•  Mark Dawson’s 10,000 reader survey 

•  Nearly 5x as many readers found him through his book descriptions 
compared to his covers 

•  So if you’re wondering why your book is tanking despite a great book 
and an amazing cover… 

•  The synopsis could be the reason! 

A KILLER SURVEY 



THE MYSTERY OF BRIAN MEEKS 



BROWSERS BECAME BUYERS 



HOW DO I GET NUMBERS LIKE 
THAT? 

 

FIRST, OVERCOME THESE FOUR 
HURDLES. 



•  Doesn’t know (why its characters matter) 

•  Doesn’t flow (it’s choppy) 

•  Doesn’t grow (fails to crescendo)  

•  Doesn’t show (that the book is awesome)  

YOUR TYPICAL FICTION SYNOPSIS 



•  Have characters like Katniss, Hermione, Arya Stark, etc.  

•  We relate to them and we connect with them 

•  A full name and a plot summary isn’t enough 

THE BEST-SELLING BOOKS OF ALL-TIME… 



•  What defines your protagonist? 

•  What is your main character going through? 

•  Example: “Harry Potter just found out his whole world is 
a lie.”  

MAKE READERS KNOW 



•  Vary your sentence length and type 

•  Short sentences + long sentences  

MAKE SURE IT FLOWS  



•  Instead Of: As a spy for the top British intelligence agency, 
MI6, David Trotter has the highest security clearance, but he 
can’t tell his family anything, which has never been a 
problem… until now.  

•  Do This: David Trotter is at the top level of British intelligence. 
He may love his family, but he can’t tell them anything about 
his top security clearance and his license to kill. It hasn’t been 
a problem… until now.  

•  Be willing to sacrifice detail for flow  

EXAMPLE OF FLOW  



•  Use transitions to keep momentum going  

•  Your synopsis is like a shark… 

•  It needs to keep moving 

•  Examples: “When the whole world changed,” “After 
meeting his maker,” “Dancing his way to the top of the 
charts,” “As the tension between them builds,” etc.  

MAKE SURE IT GROWS  



•  Raise and name the stakes  

•  End with a bang, not with a whimper  

•  Example: “If they fail, the ones he loves may not survive 
the night.”  

LASTLY, IT NEEDS TO SHOW 



•  Know the character’s emotions 

•  Let it flow with short and long sentences 

•  Grow momentum with transitions 

•  Show how crazy the book might just get (cliffhangers 
allowed) 

NAIL THE FICTION SYNOPSIS 



•  You must establish your expertise 

•  “Fitness and military intelligence expert Gary Collins has helped 
thousands of people roam free with firsthand advice shared on his 
popular website.”  

•  Don’t list everything, just focus on transformational benefits 

•  “Inside, you’ll learn how to balance your checkbook so you can 
finally save up for your dream vacation.”  

TWO NONFICTION SYNOPSIS ISSUES 



•  It’s time for your closing argument that will make or break 
the sale 

•  You need to remind the reader what your book is 

•  And the action they should take to start reading it 

•  We accomplish this with The Selling Paragraph & The 
Call to Action (CTA) 

WHAT COMES AFTER THE SYNOPSIS? 



SHOULDN’T WE JUST END WITH 
THE SYNOPSIS? 

 

THE DATA SUGGESTS OTHERWISE.... 



REAL READER DATA 



•  If the reader hasn’t bought the book yet, then there’s still some sort of 
resistance to clicking the Buy button 

•  We need to answer two key questions 

•  What if this book isn’t for me? 

•  It sounds good, but how do I know for sure? 

•  The Selling Paragraph breaks through the resistance by answering 
these questions in two simple sentences 

WHY DOES “IF YOU LIKE THIS” WORK? 



•  Mention the genre and the series  

•  Example: “Ted Saves the World is the first book in a YA 
superhero series.”  

•  If the reader likes that genre… 

•  You’ve just scored another point 

SENTENCE #1: TELL IT LIKE IT IS 



•  Use praiseworthy, pertinent adjectives to describe your book 

•  Think of yourself like a publisher… 

•  Not like a bashful author writing his own bio 

•  Use the “if you like this, you’ll love this” format  

•  Example: “If you like wall-to-wall action, witty dialogue, and 
touching romance, then you’ll love the first installment in 
Bryan Cohen’s super-powered series.”  

SENTENCE #2: WHY SHOULD I BUY? 



•  Don’t want to speak highly of yourself? 

•  Use your customer reviews to speak for you 

•  Either paraphrased, copy-pasted, or quoted 

FINDING THE SELLING PARAGRAPH ADJECTIVES  



•  Dead of Winter is the first standalone book in a spine-tingling 
series of romantic suspense novels. If you like small town 
mysteries, heart-wrenching romance, and gripping tension, 
then you’ll love Melissa Pearl and Anna Cruise’s white-
knuckle thrill ride. 

•  The Law of Action is your practical handbook for mapping out 
your path to a purposeful life. If you like real-life examples of 
success, no-nonsense advice, and simple steps you can start 
today, then you’ll love Rob Actis’ life-changing guide.  

SELLING PARAGRAPH EXAMPLES 



•  With the Selling Paragraph in place… 

•  We need to pitch our potential readers one last time 

•  The description ends with a Call to Action  

NOW WE MAKE OUR FINAL PLEA 



•  Give your reader guidance 

•  Hold their hand all the way to the shopping cart by telling them exactly 
what to do 

•  Example #1: “Buy The Pugs of War to start the hilarious caper today!”  

•  Example #2: “Buy Set Free by Real Love to start your must-have 
roadmap of the heart today.” 

•  If you don’t like the word “buy,” you can say, “discover,” “unlock,” 
“explore” instead  

CALL TO ACTION (CTA) 



•  Headline 

•  Synopsis 

•  Selling Paragraph 

•  Call to Action 

YOUR FULL BOOK DESCRIPTION 



Reality is under attack. Every battle could be their last. And 
they're down to their last life…           

In the battle to save his race, Scarhoof is the last guard 
standing. If the old shaman warrior fails to gather 
reinforcements, the defenseless minotaurs in his care will fall 
into the enemy’s scaly clutches. But on the other side of the VR 
console, far more than Scarhoof's game world is at stake… 

FICTION EXAMPLE (PART 1) 



Adrianna and her team of programmers are in for some long 
nights on the job. Epoch International’s latest immersive game 
wasn’t supposed to come out for months, but a rogue AI had 
other plans. It’s trapped players into the simulation and held their 
memories hostage. If Adrianna can’t hack her way back in, 
Scarhoof and the other players could be lost forever… 

FICTION EXAMPLE (PART 2) 



Eloria’s Beginning is the dynamic first book in a new LitRPG 
series. If you like unconventional fantasy heroes, epic battles, 
and immersive gaming worlds, then you’ll love Tom Hansen’s 
VR adventure.  

Buy Eloria’s Beginning to boot up for a high-octane gaming 
session today. 

FICTION EXAMPLE (PART 3) 



Are you tired of living your life on autopilot? Discover a seven-
minute fix to take back control and enjoy every moment.  

Do you feel like you're too busy for self-reflection? Does your 
wellbeing take a backseat to your everyday responsibilities? Has 
that made you stressed out and on edge? Author Justin R. 
Adams was exactly where you are until he fine-tuned his 
methods for cultivating mindfulness. And now he's here to help 
you become healthier, wealthier, and wiser.  

NONFICTION EXAMPLE (PART 1) 



The Mindful Life Journal: Seven Minutes a Day for a Better, More Meaningful 
Life contains daily journal prompts and playful exercises to enrich your 
emotions, your intentions, and your energy. By combining ancient Eastern 
wisdom with modern Western science, Adams' methods can make you more 
self-aware and confident with just seven minutes of effort per day.   

In The Mindful Life Journal, you'll discover:  
- How to gain a deeper understanding of the relationship between emotions 
and energy 
- Thirteen fun challenges to help you pause and internalize the moment 
- How to start the day in a better mood and become more intentional about 
your life 

NONFICTION EXAMPLE (PART 2) 



- Three months of non-dated entries and daily prompts to reflect on your 
progress 
- A greater clarity of your beliefs, your values, and your sense of 
purpose, and much, much more! 

This life-affirming book is the journal you need to live a more mindful 
life. If you like time-tested methods, structured approaches to self-
reflection, and spending just a few minutes a day to make real progress, 
then you'll love Justin R. Adams' inspirational guide.  

Buy The Mindful Life Journal to learn to live in the moment today! 

NONFICTION EXAMPLE (PART 3) 



•  A compelling hook gets browsers to buy or keep on reading 

•  Your powerful description leaves readers wanting more… 

•  They solidify their decision with The Selling Paragraph… 

•  The Call-to-Action tells them exactly what to do!  

•  You turn more browsers into buyers with all your future 
marketing efforts 

PUTTING IT ALL TOGETHER 



•  While there are lots of marketing tips and tricks out 
there… 

•  Becoming a better copywriter could take your books to 
the next level 

•  Writing stronger book descriptions, hooks, and ads turns 
more browsers into buyers 

•  And now you know the basics of doing that 

GOOD COPYWRITING MEANS BETTER SALES 



•  Making sure you "get" copywriting is one of the best 
ways I know how to do that 

•  Becoming a copy expert helped me sell $45,000+ worth 
of books in 2017 

•  And my copy system sold tens of thousands of additional 
books for other authors 

IT’S MY MISSION TO HELP AUTHORS 



•  You always have two options  

•  You can do it slow using trial and error 

•  Or you can do it quickly with my new author copywriting 
intensive 

•  But I want your permission before I let you know the 
details. Type YES if you want to hear more.  

HOW CAN I BECOME A COPYWRITING EXPERT? 



“Everything should be made as 
simple as possible, but not 
simpler.” 

- Albert Einstein  

GET SMART 



•  A month-long class with lectures, live labs, homework, and a 
helpful Facebook group 

•  An opportunity to get much better at writing short author copy 
in just four weeks 

•  An inexpensive way to pick the brains of my author copywriting 
team members to help you sell more books 

WHAT IS THE AUTHOR COPYWRITING INTENSIVE? 



IT HELPS YOU UPGRADE FROM THIS . . . 



TO THIS . . . 



•  The first of four weekly lectures starts one week after you join the 
course  

•  With additional live “lab sessions” to be scheduled based on your 
calendars 

•  You’ll have homework between each session, allowing you to take 
action and grow 

•  And all four 60-90 minute lectures will be available FOREVER to go 
back and refresh your skills with later on 

CLASS DETAILS 



•  Ro Holloway: She wouldn’t kill for her career, but she might just die 
for it. 

•  Scott Gardner: Do you want better customers and higher profits? 
Unlock the system that offers both. 

•  Tikiri Heath: A lost orphan. A forced marriage. A fugitive on the run. 

•  Gayle Katz: Are the people at work driving you crazy? Tap into the 
skills you already have and change your work life forever. 

•  Jennifer Brown: Slayers and demons will work together when Hell 
freezes over. Get your skates on.  

WHAT ARE STUDENTS WRITING IN BRYAN’S CLASSES? 



•  A four-week training course 

•  24/7 (forever) access 

•  A way for committed authors to fully invest in their author 
careers  

IN SHORT 



•  Doing this class in person with me or another expert 
could cost you over $500 

•  One-on-one copywriting training like this could hit you 
with a $1,000 bill 

•  Hiring a PR firm to get the same results from your 
marketing copy could run you $2,000+ 

HOW MUCH IS THE CLASS AND HOW DO I GET STARTED? 



•  You can get started today for $19 

•  The Hook and Headline Writing Intensive is 12 
payments of $19 

•  Or one payment of $197 ($100 off the standard price) 

•  Go to SellingforAuthors.com/Thomas18 

 

WRITE BETTER HOOKS 



•  Book Description Mastery Lite: For an additional $8 per 
month, you can get two additional modules on complete book 
descriptions & ad headlines 

•  Book Description Mastery Pro: If you want a full program on 
email marketing, networking, and descriptions with coaching 
from me, it’s $50 more per month 

WRITE BETTER HOOKS & BOOK DESCRIPTIONS 

Go to SellingforAuthors.com/Thomas18!



COMPARE AND CONTRAST 

Go to SellingforAuthors.com/Thomas18!



•  My Author Copy Intensive for $197 (or 12 payments of $19)  

•  Intensive + Book Description Mastery Lite for $297 (or 12 
payments of $27)  

•  Intensive + Group Coaching + BDM Professional for $597 
(or 3 payments of $199 or 12 payments of $69)    

•  Go to SellingforAuthors.com/Thomas18 

THE BREAKDOWN 



•  I’ve rarely offered training for lower than $50 a month 

•  If demand is too high at $19 or $27 a month, I’ll have to raise 
prices again 

•  This is your opportunity to get a lot of learning for a significant 
discount 

I’M A LITTLE WORRIED 

Go to SellingforAuthors.com/Thomas18!



AND IF YOU BUY NOW . . . 
 

YOU’LL GET THIS  
SPECIAL 
BONUS! 



•  This Spring, I’m teaching another four-week intensive on 
growing and cultivating your email list 

•  Buy any of the three options at any level by Friday at midnight 

•  And you’ll get access to my Email List Intensive too! 

ANOTHER FOUR-WEEK COURSE!  

Go to SellingforAuthors.com/Thomas18!



•  This year is the first time I’ve offered a course for this low a 
price 

•  I’m only opening it up with the email class bonus through 
Friday 

•  This is your opportunity to join over 400+ satisfied students 
who’ve taken my courses 

THIS OFFER WON’T LAST LONG 

Go to SellingforAuthors.com/Thomas18 



•  My courses come with a 100% money back 
guarantee. You will finally get the sales your 
books deserve. Your peers will envy seeing 
your creations shoot up high in the Amazon 
sales rankings, and your mailing list will 
continue to grow month after month. You’ll love 
the results you get from this program or we’ll 
make it right, guaranteed.  

BRYAN COHEN’S SELL MORE BOOKS OR YOUR MONEY BACK, 
NO HASSLE GUARANTEE 

Go to SellingforAuthors.com/Thomas18 



•  If you want to get more sales from your marketing without reinventing 
the wheel, this system just plain works 

•  This EXACT four-week course would've saved me dozens of hours of 
rewriting my book description copy 

•  You're getting the email course bonus and you have multiple pricing 
options to fit your needs 

TO SUM UP . . . 

Go to SellingforAuthors.com/Thomas18 



•  You can start one of my courses for just $19 

•  And remember: I am so confident in my courses, and sure that 
you’ll get results from the programs, that anyone who requests 
a refund will receive, without question, a full refund within 48 
hours.  

AND! 

Go to SellingforAuthors.com/Thomas18 



•  Go to this page 

•  SellingforAuthors.com/Thomas18 

RIGHT NOW 



•  Scroll down and click Add to Cart under the course you’d like to enroll in!   

HERE’S WHAT YOU DO 

Go to SellingforAuthors.com/Thomas18!



•  Click the “Enroll in Course” button 

•  Pick your payment plan & click “Enroll” 

PICK YOUR PLAN 

Go to SellingforAuthors.com/Thomas18!



• Scroll down, enter your 
payment info, and click 
“Enroll” 

CHECKOUT 

SellingforAuthors.com/Thomas18 !



•  You’ll receive your login information right away 
LOGIN DETAILS 

Go to SellingforAuthors.com/Thomas18!



•  And you’ll have immediate access to the course 
AND YOU’RE IN! 

Go to SellingforAuthors.com/Thomas18!



•  You can use trial and error 

•  You can hope that things are going to get better on 
their own 

•  You can purchase any version of my Headline 
Writing Intensive to take a big leap forward 

REVIEW YOUR OPTIONS 

Go to SellingforAuthors.com/Thomas18!



AND NOW IT’S TIME FOR . . . 
 

THE Q&A 



•  Visit the page, scroll down, and click “Add to Cart” and “Enroll” 

“This comprehensive and instructional course exceeded my expectations and has 
transformed my author career.” - Kathy Kulig, New York Times and USA Today Bestselling 
romance author  

GO TO SELLINGFORAUTHORS.COM/THOMAS18 



•  Visit the page, scroll down, and click “Add to Cart” and “Enroll” 

“This comprehensive and instructional course exceeded my expectations and has 
transformed my author career.” - Kathy Kulig, New York Times and USA Today Bestselling 
romance author  

GO TO SELLINGFORAUTHORS.COM/THOMAS18 


